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Learning about local canals and rivers can 
contribute to children’s appreciation of their 
environment and communities. 

 

• They learn about what is special about 
the places where they live and what they 
can do to help sustain them  

 

• Several areas of the National Curriculum 
can be covered through active 
engagement 

 

• It gives them an insight into other cultures 
and periods of history 

 

• Outdoor visits encourage hands-on 
activities, exploration and investigation, 
catering for many learning styles 



• Contributes to raising 
standards and improving 
personal, social  and 
emotional development 

 

• Powerful motivating effect 
on young people and 
beneficial impact on 
behaviour 

 

• Develops appreciation of 
arts and culture 

 

• Personal and social 

development e.g. 

confidence, 

communication, social 

skills, self-discipline 

 

• Beneficial effects on well-

being 

 

• Meeting learners’ needs 



• There are excellent relevant curriculum opportunities 

 

• There is greater opportunity for topic-based learning, spanning a 
range of subjects 

 

• Children of this age are easily engaged and enjoy the subject matter 

 

• Primary teachers are not subject specialists, and welcome expert 
information and support 

 

• Primary schools are keen on trips, especially to local sites 

 

• Parental involvement in primary schools is high: projects designed 
for primary schools tend to have an impact on the wider community  

 

 

 



 Relevant and in-line with current 

teaching practice and curriculum needs 

 Consistent high quality delivery 

 Delivered by experienced and skilled 

volunteers managed through a central 

team 

 Delivered at educational locations or 

‘hubs’  

 Most of our learning resources and 

services are free of charge  

 Delivered with a local flavour 

 Rigorous safeguarding procedures 



• Professionally produced, curriculum 

linked, downloadable learning 

resources 

• Direct marketing to schools 

• Outreach programme delivered by 148 

volunteers  

• Free in-school workshops/assemblies 

and guided towpath visits 

• Online activities and interactive games 

for classroom and home  

• Specialist organised events (e.g. 

STEM Festival at NWM) 

• Other educationally relevant ‘taster’ 

events (e.g. Fish Rescue school days) 



Delivered quality learning for nearly 40,000 

children this year – up from 3,600 in 2012.  
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• Recruited, trained and 

supported 148 education 

volunteers with further 

recruitment ongoing at new 

sites 

 

• Over 1,500 named 

teachers on marketing 

database and circulating 

half-termly newsletters 

 



Uniformed organisations 

provide fun, challenging and 

adventurous opportunities for 

children and young people.  

 

Our activities and volunteer-led 

visits support groups in achieving 

badge work and challenges. 



• STEM learning programme (provisionally 
named Brindley’s Brainwaves), fostering 
an interest in engineering and science  

 

• Curriculum areas: Maths, Science, 
Design & Technology 

 

• Corporate partnership with Rolls Royce 

 

• Social action is attractive to teachers 



• We currently measure the volume and quality of our work. Do the council have 

views/experience/advice on where we should start in measuring the social 

impact of our educational work? 

 

• As we move into new areas of education, such as skills development in young 

people and the secondary STEM curriculum, what do you think are important 

factors we should consider?  

 

• Is it the right approach for the Trust to deliver programmes directly or should it 

favour partnership working with established education providers?  

 

• Much of our educational offer is delivered free of charge and available to all 

who request our services, subject to availability. What is the Council’s view?  

 

• What do the Council think of our plan to extend our educational offer to 

different markets? Are there other markets where Council would wish to see us 

explore, not already identified?  

 



E: explorers@canalrivertrust.org.uk 
 

W: canalriverexplorers.org.uk 
 

F: Canal & River Explorers 
 

T: @CRTExplorers 


