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MEDIA GUIDE - Volunteer Partner GroupS
The following Guide is to help you showcase the work you’re doing as part of your partnership with the Canal & River Trust. By promoting your efforts, and how we’re working together to make the canals better, we can encourage more people to take an interest in the waterways and support the work of the Canal & River Trust.  Publicity will help to highlight the great work you are doing and tell the story of how the Trust needs groups like yours to make every mile matter.  

[bookmark: _GoBack]Please keep your main contact at the Trust informed of any media activity or press releases you plan to send out, and remember that your local Trust press officer is here to offer support and advice.

Finding your story

The first thing to do before approaching a journalist with a story is to decide what you think the most newsworthy thing about it is and whether it would be something you would enjoy reading about in the news.  

· People are usually interested to read about anything new – whether it’s a new project, a new way of working or a first for the waterway you’re working on
· Think about what’s most impressive about your project and whether you can put it into numbers – whether you’ve collected 20 bags of rubbish or clocked up 200 volunteer hours or completed a significant project
· Have you come across anything unusual on the canal?  Whether it’s an odd bit of rubbish or a great wildlife spot it could be a good story – as long as you’ve got a photo
· Have you got an appeal for the local community – whether it’s to join in with your event or to donate money to help the Trust look after the canal?

Your story has to pass the journalists’ ‘so what’ test i.e. why would their readers be interested in what you’re telling them.

Identify your target media

Whether you’d like to be featured in the local paper or on Countryfile, bear in mind that different outlets will look for different things.  Have a look at the content in the media you’d like to be featured in and double check that the story you’ve got fits.  In general, local and regional media will be looking for stories that involve local people, so local papers and radio stations will often be your first port of call.  Newspapers will often want photos, radio stations will want to speak to a spokesperson, so make sure you’ve got both ready to go.



Writing your press release

Sending out a press release is the easiest way to get your story out to journalists – they’re designed to contain all of the information needed to write a news story. A basic structure to work from is below. 
[image: \\BWFS02\HOME\JLUDFORD\Desktop\Partner Group Press Release Guide - sample press release.jpg]
Tips for writing press releases:

· Keep things short – journalists won’t read long releases and are only interested in key details.  Choose your most ‘newsworthy’ angle and cut out anything not relevant
· Avoid using too many adjectives outside the quotes, most news stories aim to sound objective
· Use your quotes to add personality to the release, and include any details that won’t fit in the body of the text 

Think about your photo

Whether it’s of your volunteer group, what you’ve found on the canal, or anything else, you can double your chances of getting your release in the press by sending it with a good photo.

Make sure the photo is good enough quality to be printed, but won’t break everyone’s inboxes – files around 1MB are about right.  If you want to send more than one, save smaller versions and say you have higher res photos available.

[image: Canoes full of litter]Think creatively about what will make the best picture, bearing in mind local media like to feature local people, and they’ll be looking for things people might not have seen before.  Don’t be afraid to take a few different angles so you can choose the best one.  Pictures of people looking at the floor or the backs of peoples’ heads are unlikely to make it into the paper!

[image: Image result for canal volunteering]Double check everyone in the photo is happy for you to send it to the media, and if children are featured, you’ll need signed permission from their parents. Include a caption, especially if the photo features any VIPs.

Ensure that anyone pictured has the right safety equipment – for example, lifejackets should be worn if working on the water. Any queries on this, speak to your main contact at the Trust

Do your ‘sell-in’

You’ve got the best chance of getting your story in the newspaper if you speak to a journalist about it.  Have a look online for a journalist that covers the area you’re working in, or call the general news desk number.  You won’t have long to explain your story, so make the time count!  Tell the journalist the most newsworthy thing about it as soon as you get them on the line, and have an email with your press release ready to send to them.

Make it accessible

Think about putting your press release up online, and make sure you share it with your main contact at the Trust, who should be able to promote it through our regional social media channels.

Help and support

If you’ve got any questions, you can always ask your local Trust press officer for support and advice.  Your Trust contact will be able to tell you who they are and how to contact them.
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TWO BIKES AND 20 BAGS OF RUBBISH
CLEARED IN CANAL CLEAN UP

A group of volunteers from Newbury Residents Association
working with the Canal & River Trust spent three hours on the
towpath on Saturday removing over 20 bags of rubbish from the
Kennet & Avon Canal. It was their latest event to clean up the
canal to make it a nicer place to visit for local people.

Items including a child’s teddy bear, two bicycles and a mobile
phone were found in and around the mile long stretch of canal
covered, as well as the usual haul of plastic bags and bottles.

The group, made up of volunteers from around Newbury, have
‘adopted’ a length of the waterway as part of a scheme run by
the Canal & River Trust to get more people involved in their local
waterway. Supported by the Trust, they hold monthly
volunteering events with a group of 20 regular volunteers.

Simon Smith, who volunteers with the Newbury Residents
Association, said: “We really love coming out to care for the
canal, and we’re all really pleased to have been able to remove so
much rubbish this time. As well as clearing litter, we also get
involved in other tasks that need doing in our stretch, including
painting lock beams and clearing vegetation that gets in the way
of people walking along the towpath. We’re always looking for
more people, so if you're interested please do get in touch.”

Jan Jones, volunteer leader at the Canal & River Trust, said:
“We're really grateful to the Newbury Residents Association for
giving up their time to give back to the canal. By partnering with
the Trust, they’re making a huge difference, and play a key partin
helping us keep the waterway such a special place to be. It's
fantastic to get all of this rubbish out of the canal, and we’d ask
for everyone’s help in making sure we keep it clean, by making
sure all rubbish goes in the bin where it belongs.”

To find out more about volunteering with Newbury Residents
Association, visit www.newburyressoc.co.uk/. To find out more
about the Kennet & Avon Canal, visit
www.canalrivertrust.org.uk/.

Ends

Forfurther information contact: [your name], [your email address], [your phone number]
Notes toeditors:

The Canal & River Trustis the guardian of 2,000 miles of historic waterways across England and Wales, caring
for the nation's thid largest collection of lted structures, aswell as museums, archives, and hundreds of
important wildife sites. We believe that iving wote rwoys transform places and enrich lies and our role i to
make sure there is hways a place on your doorstep where you can escape the pressures of everydayife,
stretchyourlegs and simply feelcloser to nature. winy.canalrivertrust orzuk / @CanalRiverTrust/
@cRTComms.

Your headline should be short, snappy,
and tell the journalist immediately what
the story is

Your first paragraph is the most
important and should sum up the whole
story on its own. To do so it will need to
give the following key details: who, what,
why, when, where and how. [Look at
most newspaper articles and you’ll see
the answers to these questions in the
first paragraph of the story]

Use these paragraphs to add colour and
context to your story — what’s the most
interesting thing about it, and how did it
come about?

One or two quotes will give the journalist
all they need to complete the story. Keep
these short and conversational

Think about if there’s anything you want
people to do as a result of seeing the
story, if so put it at the end as a “call to
action”

Add ‘Notes to Editors’ at the end. You
can find these on the website
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